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Organic SEO

Relevant Links

Twitter (limited)

Other quality sites

Media

Associations

Related businesses

Online Tools

Accounting Apps

Bing Webmaster tools

Monitoring tools

Google Analytics

User Experience

Easy to Use (good)

Activity and Engagement

Hard to Use (not good)

Quality Content
Help people read, research, link

Attract visitors (prospects)

Local Citations Profiles

+30 Prime Data Aggregator Sites

Link Sites, Classifieds (bad karma, avoid)

Google MyBusiness, Google Maps, Apple 
Maps, BBB, Yelp, Yellow Pages, really any 
location-verified public-facing account

70-ish Canadian lesser sites

Reviews

Technical SEO

Site Construction

Scripts (Javascript, Fonts, CMS tools, plugins)

Well-organized Cascading Code

Current Web Standards

Organization (sub-domain vs sub-directory)

CMS Platform

HubSpot (good)

Wordpress (good)

Squarespace (okay)

Custom (unknown)

Drag/Drop CMS’s (questionable)

Site Content

Topical Relevance

Internal link strategy

Content Formatting (HTML, CSS, PHP, etc)

Proper sizing, naming, organization (for humans)

Anchor text on internal / external Links

Keyword stuffing (bad) vs key phrasing (good)

Contextual Groupings

Hosting/Server

Domain Registration term

Shared or Dedicated Hosting 

Server Location

Language

Mobile friendliness

For companies that
serve customers at their
place of business, rely on
trust, hours of operation,
availability or access,
showcasing products.

For complex, consultative,
or information-driven
products or services.

Unique, valuable, helpful
content wins. High quality,
high volume link profile wins.
Proximity a heavy factor.
Time on page wins.
Multiple page view wins.

Maintaining the technical
aspects of a website is
foundational to winning
in SEO. Poor quality web
development is a signal
to Google that the site
may be of lesser quality.

Quality trumps everything.
Google scores quality.

Search Engine Optimization (SEO) Breakdown


